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1.  OUTLOOK U.S.    
1.1        Economic indicators summing-up  

 
2.     DEMOGRAPHICS  DATA   

2.1.  Housing  
2.1.1  New privately owned housing units started by region 
2.1.1.1  New privately owned housing units started 
2.1.2  New privately owned housing units authorized by region 
2.1.2.1  Housing forecasts 
2.1.3  Characteristics of new homes completed 
2.1.4  New mult-family buildings completed by region: number of building & units 
2.1.5  Average square feet of new mult-family buildings completed by region 

2.1.6  Average square feet of new one-family houses completed by region 
 

3. MACROECONOMIC DATA 
3.1     Gross domestic product 
3.2     Personal savings rate 
3.3     Unemployment rate 
3.4     Interest rates 

 
4. CONSTRUCTION SECTOR    
4.1  Sectorial outlook 
4.2  Annual value of new construction put in place in the U.S. 
4.3       Correlation overview 
4.4       Annual value of new construction put in place by type of structure 
4.5       Expenditures for residential repairs and improvements  
4.6       Number of bathrooms per unit of new multi-family buildings by region 
4.7       Number of bathrooms per unit of new multi-family buildings by region % 
4.8       Number of bathrooms  in all new houses by region  
4.9       Number of bathrooms  in all new houses by region %  
4.10     Producer price index: long term trends 
4.11     Producer price index for the net output of the faucets industry 
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SUPPLY & DISTRIBUTION CHANNELS 
 

 

 
 

1. SUPPLY 
1.1. Plumbing fixtures & fittings sectorial  overview 
1.1.1   Operating ratios and margins 
1.2. Plants concentration 
1.2.1   State & regional distribution of plants by employee size 
1.3. Descriptive picture of main U.S. competitors 
1.3.1   American Standard 
1.3.2   Chicago Faucets  
1.3.3   Delta 
1.3.4   Gerber  
1.3.5   Grohe  
1.3.6   Kohler 
1.3.7   Moen 
1.3.8   Price Pfister 
1.3.9   Sayco 
 
2. PERFORMANCE APPRAISAL OF THE MARKETING FACTORS 
2.1. Advertising 
2.2. Sales regions 
2.2.1   Proposal for regional sales area 
2.3. Import duties 
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3. ANALYSIS BY TYPE OF CHANNEL 
3.1.   Distribution channel 
3.2.   Descriptive characteristics of the different channels 
3.3.   Sales of hardware, plumbing & heating equipment wholesalers 
3.3.1     % Gross sales by type 
3.3.2     Retail sales of building materials & supplies dealers  
3.4.   The number of wholesalers 
3.5.   Understanding the U.S. plumbing distribution channel 
3.5.1     Contractor’s channel marketing issues 
3.5.2     Manufacturer’s channel marketing issues 
3.5.2.1  Comparison of business practices between retailers and wholesalers 
3.5.2.2  Pricing practices in the plumbing supply market 
3.5.2.3  Channel consolidation 
3.5.2.4  Wholesaler training and development 
3.5.3     Wholesaler’s channel marketing issues 
3.5.3.1  Driving efficiencies into their business operations 
3.6.   Summing-up 
3.7.   Profile of the main U.S. retailers 
3.7.1 The best DIY 
3.7.2  Home Depot 
3.7.3  Lowe’s companies 
3.8        The best national wholesalers 
 

4. WHAT WE CAN FORESEE FOR THE FUTURE  
4.1 Fewer steps between manufacturers and customers  
4.2 Small wholesalers need provide the geographic reach and high level of service 
4.3 Wholesalers choice criteria by customers 
4.4 Customer loyalty 
4.5 The future for manufacturers 
4.5.1 The right partner 
4.5.2 Channel control 
4.5.3 Technologies investments 
4.5.4 Direct sales channels 
4.6 Summing-up 
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 MARKET ANALYSIS 
 

 

 

1.   MARKET 
1.1       Estimate market size  
1.2       Market supply: in USD  
1.3       Domestic shipments percentage of total plumbing products 
1.3.1    Domestic shipments 
1.3.2    Domestic shipments by type of products 
1.4       Domestic market share: plumbing fittings industry 

1.5  Estimate market share by company - USD  

1.5.1  Entire market (domestic and imports) 
1.6       Forecast of volumes and market share local X imported products 
1.6.1    Detailed average price of imported products by main country of origin  
1.7       Forecast USD value and market share by company 
1.8       Market segmentation 
1.8.1    Home improvement and purchasing habits 
1.8.1.1 Consumption 
 
2.    PRODUCT ANALYSIS 
2.1     Products trends & innovations 
2.2     Model of purchases decision for faucets 
2.3     Products’ main attributes by segments 
2.4     Segmentation by socio-economic segments 
2.4.1  Import share of total apparent consumption 
2.4.2  U.S. factory shipments 
2.4.3  Main importing countries by type of product 
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3.   CRITICAL FACTORS FOR SUCCESS 
3.1.    Faucets panel 
3.2.    Competitive advantages 
 
4.   IMPORTS 
4.1 Main U.S. entry ports 
4.2 Importation share  
4.3 U.S. imports for consumption – USD  
4.3.1 U.S. imports for consumption – pieces  
4.4      Imports in value 
4.5      Imports by detailed type of products: USD 
 4.6      Imports by detailed type of products: units 
 4.7      Imports by detailed type of products: average price 
 
5.   FOREIGN TRADE POSITION 
5.1      Exports in value 
5.2 Exports by detailed type: dollar 
5.3 Exports by detailed type: pieces 
5.4 Exports by detailed type: average price 
5.5 Main export markets by type 
 
6.   CONCLUSIONS AND TENDENCIES 
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