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BOOK II 
SUPPLY & DISTRIBUTION CHANNELS    
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1. SUPPLY                                                 
1.1. Strategic location of the main suppliers 
1.2. Index of faucet’s manufacturers/importers 
1.3.     Descriptive picture of main Brazilian competitors and  qualitative valuation 
1.4.     New plants & expansions 
 
 
2. PERFORMANCE APPRAISAL OF THE SUPPLIER’S COMMERCIAL TEAM 
2.1. Market research:  What  the  retailers  think  about  the  faucets suppliers 
2.2. Transportation : costs and problems 
2.3. Credit concession system 
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2.5. Merchandising and advertising 
2.6. Sales team 
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3.1.1.2  Distribution by the manufacturers 
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3.1.3 Suggested strategy 
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3.2            Construction companies 
3.2.1         Main companies by region 
3.2.2        Main construction 
3.2.2.1  Retrospective 
3.2.2.2  News constructions, running just now  
3.2.3      Suggested Strategy 
3.2.3.1  Ways of selling to contractors 
3.2.3.2  How to act 
3.2.3.2.1   Actions taken by the competition 
3.2.3.3  Suggested ways 
3.2.3.3.1   Promotional actions  
3.2.3.3.2   Commercial strategy 
3.3            Wholesalers / distributors 
3.3.1      The powerful construction materials wholesalers 
3.3.2      Wholesalers / distributors 
 
 
 

4.    WHAT WE CAN FORESEE FOR THE FUTURE 
 
 
5.    PROFILES  
5.1    Docol  
5.2    Fabrimar  
5.3    Deca  
5.4    Ideal Standard 
5.5    Fortune Brands (Moen) 
5.6    Forusi 
5.7    Roca 
5.8    Lorenzetti 

  
  

 

 

 

 

 

 

 

 

 

 

 

 

_________________________________________________________________________ 
LATIN Trade Intelligence Co. – Brazil 

latintrade@uol.com.br 



BRAZILIAN  MARKET ANALYSIS 

FAUCETS 
______________________________________________________________________________________________________________________ 

 

BOOK  III 
MARKET  ANALYSIS 

 
                                                                                                                     

 

INTRODUCTION 
 

1.     MARKET                                                                                              
      

1.1        Market size 
1.2        Market share of the competitors 
1.2.1  General market of faucets 
1.2.2  Luxury bathroom analysis 
1.2.3  Luxury showers and hand-showers 
1.2.4  Luxury kitchen analysis 
1.2.5  Total luxury market 
1.2.6  Distribution channels 
1.3        Market potential 
1.3.1  Analysis by geographic areas of the country 
1.3.2  ABC curve of the market potential 
1.3.   Projection of volumes and market share 
1.4.1  Projection of volumes and market-share per segment  
1.4.2  Forecast 
1.4.   Market Segmentation 
 
 
2.  PRODUCT’S ANALYSIS 
2.1.  Grid of availables sets in the market 
2.1.1    Bathroom sets 
2.1.2    Kitchens sets 
2.1.3  Shower and hand-shower sets 
2.2.  Finish mix 
2.2.1    Estimate finish mix for the luxury market 
2.3.  Segmentation by price 
2.3.1    Net sales prices 
2.3.2    Retail prices – faucets 
2.3.3    Detailed price segmentation for faucets sets 
2.3.4    Pricing 
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2.4. Bathrooms accessories – an overview 
2.5. The Brazilian consumers point of view about bathrooms and kitchens 
2.5.1   Products: main attributes by segments 
2.5.2   Faucets purchasing habits 
2.5.3   Home development and new construction 
2.6. The design concept of faucets in Brazil 
2.6 1   Luxury bathroom products 
2.6.2   Kitchen products 
2.6.3   Life’s cycle of sanitary fittings in Brazil 
2.7. The foreigners products that has future in the Brazilian Market  
2.8. Faucets – supplier’s quality guarantee program 
 
Appendix: Bathtubs and Whirlpools – an overview 
 
 
3.  CRITICAL FACTORS OF SUCESS   
3.1. Comparative grid between main manufacturers – bathroom 
3.2      Comparative grid between main manufacturers – kitchen 
3.3      Segment: luxury shower and hand-shower sets 
 
 
4.  EXPORTS & IMPORTS 
4.1      Export Main Destination 
4.2      Transport. 
4.3      Costs Simulation 
4.3.1   Import tax 
4.4      Ports with lower costs 
4.5      EADI 
4.6      Imports  
 
 
5.    CONCLUSIONS  
5.1     Conclusions and Trends 
 
 
6.     BRAZILIAN MARKET OPPORTUNITIES 
 
 
6.    APPENDIX: EXCHANGE RATE since 1990 
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